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General Cinema Corporation and Subsidiaries 


Ten Year Comparison 
of Financial Highlights 


Year Ended October 31 

1974 

1973 

1S72 

Revenues 

Theatre Division 

Beverage Division 

$142,873,000 

156,641,000 

$117,121,000 

127,756,000 

$ 99,621,000 
120,385,000 

Total 

299,514,000 

244,877,000 

220,006,000 

Income Before Extraordinary Items 
Theatre Division 

Beverage Division 

5,987,000 

4,S02,000 

5,793,000 

3,053,000 

6,549,000 

3,182,000 

Total 

10,589,000 

8,846,000 

9,731,000 

Net Income 

11,057,000 

9,442,000 

10,349,000 

Total Assets 

193,108,000 

178,999,000 

172,385,000 

Shareholders' Equity 

73,071,000 

64,268,000 

56,360,000 

Number of Shares Outstanding* 

5,497,808 

5,593,384 

5,574,210 

Per Share Data 

Income Before Extraordinary Items 

$1.93 

$1.58 

$1.75 

Net Income 

2.01 

1.69 

1.86 

Dividends Paid 

.41 

.34 

.32 

Book Value 

13.29 

11.69 

10.27 


2 


1971 


$ 80,183.00C 
114,792,00C 

194,975,000 

6,018,00C 

2,392,00C 

8,410,0QC 
9,198.00C 

138,782,00c. 
40,673.00C. 
5,426,065 

$1.55 

1.7C 

.25 

7.7C 
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1970 


1965 


1969 


$ 70,101,000 
108,757,000 

$ 57,926,000 
85,964,000 

178,858,000 

143,890,000 

5,556,000 

1,449,000 

4,378,000 

1,192,000 

7,005,000 

5,570,000 

7,015,000 

5,947,000 

129,144,000 

109,790,000 

34,457,000 

29,316,000 

5,375,941 

5,258,769 

$1.30 

$1.07 

1.30 

1.14 

.23 

.17 

6.53 

5.55 


1968 

1967 

$54,294,000 

17,552,000 

$42,386,000 

71,846,000 

42,386,000 

3,782,000 

811,000 

2,190,000 

4,593,000 

2,190,000 

4,988,000 

2,286,000 

62,472,000 

29,876,000 

18,692,000 

14,060,000 

4,869,150 

4,840,263 

$.95 

$.45 

1.03 

.47 

.13 

.12 

3.84 

2.91 


1966 


$33,672,000 

$25,163,000 

33,672,000 

25,163,000 

2,015,000 

1,594,000 

2,015,000 

1,594,000 

1,982,000 

1,645,000 

27,151,000 

23,568,000 

12,284,000 

10,842,000 

4,761,953 

4,754,832 

$42 

$.33 

.41 

35 

.12 

.11 

2.58 

2.28 
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To the Shareholders of Genera! Cinema Corporation 


Dear Shareholder: 

General Cinema Corporation has resumed its 
long-term growth pattern. We are pleased that 
operating net income as well as total revenues both 
reached record levels in the fiscal year ended Oc¬ 
tober 31, 1974, in spite of strong inflationary pres¬ 
sures and a growing recession. (See 10-year chart 
on page 2 and financial review on page 8.) 

Increases in theatre revenues tftS^y^r Were 
due largely to three factors: (1) a significant rise in 
attendance, (2) our sizableexpansion program, and 
(3) modest admission price increases. Earnings in¬ 
creased slightly in the Theatre Division, reflecting 
higher volume modified by a decrease in operating 
margins due primarily to higher film costs. 

In the Beverage Division, sound execution of 
basic marketing programs produced a modest in¬ 
crease in physical volume during a year marked by 
escalating retail prices caused by unprecedented 
sugar cost increases. About 80% of beverage re¬ 
venue gains, however, were derived from price in¬ 
creases instituted to offset rising costs. These gains, 
plus the ability to increase prices quickly as costs 
•fese, resulted in greatly improved profits in the divi¬ 
sion. 

Overall company earnings of $10,589,000 ver¬ 
sus $8,846,000 (pre-extraordinary items) were 
achieved despite interest charges of $1 2 million 
more than the prior year. 


Theatre Operations 

Theatre attendance was sffahg and up substan¬ 
tially on a comparative basis — 7.4% for the year. 
Total revenues were $142,873,000, a 22% gain over 
last year, and operating profits (pre-tax, pre-interest) 
were $13,738,000, a 5% increase. A number of fac¬ 
tors contributed to the increase, reflecting in the 
main a significant change in consumer patterns 


brought about by drastically changed economic 
conditions: 

People have substantially reduced discretionary 
spending for higher cost leisure-time activities. Our 
gains in attendance indicate increasing substitution 
of comparatively low-cost movies to satisfy their en¬ 
tertainment needs. Closely related to this trend was 
the impact of rising transportation costs which en¬ 
couraged consumers to seek leisure activities closer 
to home. 

Pricing wafgiteo a factor. While advances in ticket 
prices were plainly noticeable and, in some re¬ 
spects, objectionable in the 1960’s, they have been 
lagging behind increases for other goods and ser¬ 
vices since 1971, making movies a more attractive 
“buy.” 

Our program of converting single f-healre units to 
multi-sc'eon operations had its influence as well by 
making a wider choice of films available to more 
people. 

A marked change in movie fare away from the mes¬ 
sage, social problem and sex films of the recent past 
to the pure entertainment and sometimes nostalgic 
films of today broadened the base of appeal beyond 
the youth group which had predominated in the 
makeup of the movie audience. Now it includes vir¬ 
tually every age and market segment. 

There has been a substantilTincreasdJfrthe flow of 
successful films. This in turn has improved the finan¬ 
cial position of the major film companies and as¬ 
sures enough re-investment in new films to satisfy 
our requirements for the next few years. 

Theatre operating margins were lower, 9.62% 
versus 11.12% (pre-interest), reflecting the higher 
cost of doing business with only a partial offset from 
higher admission prices. The average admission 
price (including lower-priced children's and matinee 
tickets) advanced from $1.85 a year ago to $1.97 in 
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fiscal 1974. The most important item in the higher 
cost of operations was increased film rentals. Our 
policy of playing as many top attractions in as many 
first-run theatres as possible has most certainly 
helped us to increase our share of the markets in 
which we operate With a greater proportion of first- 
run theatres in our circuit, however, our average film 
costs have risen to 46.5% of box office revenues 
compared to 41.2% last year. If current gains in 
revenues and attendance are sustained, film rentals 
could continue to rise, although at a slower rate. It 
should be noted, however, that broad-based ex¬ 
hibitor resistance appears to be building against any 
further increases in film costs. 

At October 31 there were 536 theatres in opera¬ 
tion, a net increase of 78, representing the addition 
during the fiscal year of 89 shopping center theatres 
(including 21 conversions to multi-theatre opera¬ 
tions) and the disposition Sf l 1 drive-in units either 
by sales or lease. There are now only 35 drive-in 
theatres in our company, down from a high of 50. 
This is in line with our continuing policy of phasing 
out drive-in theatre operations Capital expenditures 
for new theatre construction were $10,547,000 in 
fiscal 1974 and are projected at $8 million for 1975, 
assuming the addition of 85 new theatres. 

Disposition by lease of nine theatres in Min¬ 
neapolis, required under the terms of a prior consent 
decree, is expected to be completed shortly. 


Beverage Operations 

The Beverage Division experienced a very 
satisfactory year, with total revenues of 
$156,641,000 versus $127,756,000 a year ago and 
operating profits (pre-tax, pre-interest) of 
$11,853,000, a 47% increase. Physical volume of 
route sales, the heart of our business, improved by 
about 4.5% as compared with preliminary estimates 
for the total soft-drink industry, which indicate an 
increase in physical volume of 2.2% for the year. 
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Perhaps the most important factor affecting 
beverage operations this past year was the escalat¬ 
ing price of sugar, the major soft-drink ingredient. 
This was, of course, a dramatic add-on to antici¬ 
pated inflationary cost increases for labor, other in¬ 
gredients, packaging materials, fuel and supplies. 
The highest price adjustments in history, accumulat¬ 
ing to about 50% by year-end, were implemented to 
offset these cost increases. 

We believe that our relative success in maintain¬ 
ing consumer loyalty was attributable to our market¬ 
ing strategies. We have heavily emphasized the 
more economical returnable bottle during the last 
four years, which became more attractive to the 
consumer in this period of rising prices. We are also 
emphasizing 32,48 and 64 ounce bottles, the larger 
size convenience packages which are recognized 
by the consumer as being more economical. As 
private label and independent brands have been 
losing market share to the major brands, greater 
in-store exposure through increased shelf space is 
being achieved. As a result of in-store promotional 
activity diet drinks are gaining market share. They 
now represent 5% of our route case sales. We have 
glSo begun to implement bulk delivery and p^Sgll 
distribution;- systems in several areas where our 
larger plants can benefit from more advanced 
methods of volume distribution. 

As indicated above, the consumer reacted 
quite well to our frequent price adjustments during 
fiscal '74. Resistance was mainly short-lived until 
late in the year. Sugar prices in the world market 
appear to have peaked. If the price of sugar con¬ 
tinues to come down, we expect a gradual increase 
in physical volume in the months ahead as we are 
able to pass along some of the savings. 

Encouraging increases in margins were experi¬ 
enced and reflect increased operating efficiencies, 
substantial benefits from toward buying of sugar, 
and timely price adjustments. Operating margins 
(pre-tax, pre-interest) in 1974 were 7.6% against 
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GENERAL CINEMA CORPORATION 


6.3% in the prior year. Capital expenditures 
amounted to $9,303,000 and are budgeted at about 
$7 million in the current year, mainly for returnable 
glass, marketing equipment, and delivery vehicles. 

We have signed an agreement to acquire the Dr 
Pepper franchise to round out our product line in the 
Atlanta area, which now includes both Pepsi-Cola 
and 7Up. The initial price to be paid is $1 million, 
to be adjusted on a sales formula related to actual 
1975 sales compared to a base period. 


Investments 

Enhanced by dynamic audience growth, our 
investment in four major market stereo FM radio 
stations (Phiiadelphia, Plouston, Cleveland and At¬ 
lanta) continues to increase in value. Recently they 
were appraised at over $11 million and have a book 
cost of $6,551,000. This year's pre-tax loss was 
$616,000, an improvement of $638,000 over last 
year’s loss of $1,254,000. Based on the current up¬ 
ward trend, we expect these stations to be profitable 
in 1975. 

We also have $2,134,000 invested in a Chicago 
FM stereo station. FCC approval of our proposed 
program change from classical to popular music is 
being delayed by court action. Consequently, this 
station continues to operate unprofitably. Pre-tax 
loss for this station was $550,000 against $465,000 
last year. 

WCIX-TV Channel 6 in Miami increased its au¬ 
dience 20% and revenues 34% over 1973. The 
after-tax loss of $483,000 versus '73's loss of 
$340,000 was related to the initiation of improved 
programming which, in turn, produced audience 
and revenue increases, especially in the last six 
months. The station’s continuing improvement en¬ 
hances the market value of our $6,346,000 invest¬ 
ment. 


We now have investments in three Alperts furni¬ 
ture warehouse showrooms. The pre-tax operating 
loss of $335,000 for the year on sales of $10 million 
was expected, although accentuated by economic 
conditions. Another store is scheduled to be opened 
next summer in the Cleveland area. It should be 
emphasized that we have a relatively small non- 
consolidated investment in furniture retailing at this 
time and almost three years to decide on conversion 
to equity. 


Other 

Long-term interest rates rose too rapidly to en¬ 
able us to satisfactorily convert a part of our $55 
million (increased from $40 million in April 1974) 
revolving credit to long-term financing. We still in¬ 
tend to balance our debt structure with a long-term 
private placement when a more favorable rate is 
available 

In August 1974 the Board of Directors again 
raised the dividend — 10% to lie per quarter—the 
eighth cash increase in ten years On June 19, after 
ten years on the American Stock Exchange, our 
common stock was listed on the New York Stock 
Exchange with the same ticker symbol, GCN. 


Outlook 

It is obvious that the country is in a recession 
and will be for some time to come. Yet, unlike other 
segments of the business community, we at General 
Cinema are optimistic about our company’s ability to 
out-perform the economy and produce satisfactory 
sales and earnings. We wish to emphasize that we 
base our optimism on the fact that our two busi¬ 
nesses, theatres and soft drinks, have performed 
well during previous periods of recession and even 
now are reacting in a recession-resistant manner — 
recording gams while other industries are contract¬ 
ing. The reasons are apparent. As disposable in- 
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come shrinks, spending for higher-cost entertain¬ 
ment and leisure is transferred to more accessible, 
less expensive outside activities and in-home enter¬ 
tainment. Movies and soft drinks are certainly 
among the least expensive alternatives in each 
category. Shifts in discretionary spending were 
noted most dramatically in fiscal 1974 in our Theatre 
Division, where comparative admissions rose 
strongly by 7.4%. If sugar prices recede sufficiently, 
permitting soft drink prices to drop, we would expect 
to see corresponding volume increases in our Bev¬ 
erage Division. 

Energy problems are still with us. We believe 
General Cinema is uniquely positioned to benefit 
from changing consumption habits brought about 
by energy-related problems. High-priced fuel is 
keeping families closer to home. Travel and vacation 
costs have escalated and have been curtailed or 
largely eliminated by many families. Close-at-hand 
shopping center theatres and soft-drinks for in- 
home entertaining have been the proven be¬ 
neficiaries. 

There are other substantial reasons for op¬ 
timism. Our shopping center building program will 
continue unabated in 1975, with from 75 to 85 new 
theatres planned. We expect that they will add sig¬ 
nificant revenues and profits. We foresee a probable 
reduction in the pace of expansion in 1976, as evi¬ 
denced by a slowdown in expansion plans of major 
retail chains in shopping centers. Our program of 
converting theatres to multi-screen operations will 
continue, since it is very attractive as a means of 
enhancing market share and improving revenues 
and operating margins. We also expect to see a 
somewhat higher proportion of theatre revenues 
coming from advances in ticket prices this year, as 
we move to catch up with additional cost increases 
experienced all along the line. Recently declining 
margins in this division should consequently level off 
or perhaps improve, abetted, we believe, by a slow¬ 
ing in the rate of increase in film costs. There should 
be a continuation of the expanded flow of feature 


films from the producers, with emphasis on pictures 
with general audience appeal. 

Lastly, we will benefit from any continued reduc¬ 
tion in interest rates. As we’ve said before, for every 
full percentage point interest rates may fall, General 
Cinema's earnings increase about 5C per share, re¬ 
duced by the cost of any increased level of borrow¬ 
ing. 

We deeply appreciate the loyalty of our em¬ 
ployees, all of whom played a role in helping to 
re-establish our growth pattern. We also appreciate 
the loyalty of our shareholders, especially during the 
current bear market. We hope your long-term sup¬ 
port and patience will be rewarded. 

Sincerely yours, 

Richard A. Smith 

President 

January 27, 1975 
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Financial Review 


REVENUES 



(before extraordinary items) 




1961 was General Cinema’s first full year as a 
public company In every year since then we have 
achieved new highs in revenues and in every year 
but one record earnings. This year's revenues 
reached $299,514,000, a 22% increase over 
$244,877,000 in 1973. Net operating income was 
$10,589,000, 20% greater than last year's 
$8,846,000. This was equal to $1.93 per share on 
5,497,808 shares outstanding, 22% better than 
$1.58 a year ago on 5,593,384 weighted average 
shares. Our effective federal income tax rate rose to 
42.8% from 41.8% due to the lesser impact of in¬ 
vestment credits on our higher level of earnings. 


Interest expense was $7,079,000 against 
$5,893,000 in 1973. About $53,400,000 of our long¬ 
term debt was tied to prime during the year, subject 
to an average interest rate of 11.24% versus 8.09% 
last year on the same average level of such borrow¬ 
ings. At year-end the debt-equity ratio was 1.09 to 1 
versus 1.27 to 1 in 73. Fixed charges (interest and 
rent) are well covered by pre-tax profits and de¬ 
preciation with a ratio in excess of 2 to 1. 


Capital expenditures in the Theatre Division, 
principally for new theatres, were $11,201,000 this 
year and totalled $40 million for the last five years 
The Beverage Division, which normally requires 
reinvestment of its depreciation, had capital expen¬ 
ditures of $9,303,000 in 1974 and $44 million over 
the same period. 


General Cinema’s growth in the past five years 
was financed by increased borrowing of $36 million, 
sale and leaseback of acquired beverage proper¬ 
ties of $16,501,000, issuance of 653,292 shares of 
stock (principally the American Pepsi pooling of in¬ 
terests merger), most of our theatre depreciation of 
$15,800,000, and retained earnings of $38,257,000 
Our present debt structure is composed mainly of 
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intermediate term bank loans of $46 million, addi¬ 
tional senior funded debt of $8 million, and 
$17,213,000 of long-term subordinated debt. In¬ 
terestingly enough, although our total long-term 
debt rose from $48,175,000 to $79,911,000 in this 
five-year period, the debt-equity ratio dropped from 
1 73 to 1 to 1 09 to 1, 


The intangible items of $30,243,000 in the bal¬ 
ance sheet represent almost totally our equity in 
soft-drink franchises, principally Pepsi-Cols, ffffeh 
are perpetual. Added strength not reflected in the 
statement is our largely undeveloped drive-in 
theatre properties, the actual land value of which we 
believe to be some $20 million more than our cost. 
Our investments, principally broadcasting stations, 
are appraised at several millions over book value. 


In the Theatre Division the number of jftipping 
center theatres grew in five years from 153 to 501, 
including 153 twins, 26 triples and 6 quads, while 
drive-in theatres dropped from 50 to 35/Over 90% of 
this growth was internal. The Beverage Division, 
whose sales were $85,964,000 and earnings 
$1,192,000 in 1969, grew both internally and by 
acquisition to $156,641,000 and $4,602,000, re¬ 
spectively 


The five-year compounded growth rate in earn¬ 
ings was 14%, but the 74 year-to-year rate was 20%. 
The sales growth rates for the same periods were 
16% and 22% Return on equity averaged 18.5% for 
the fivQ^tjfars and was 17 *J%iin 74 Retard'd!} sales 
averaged 4.0% with a 3.5% rate this past year. From 
1969 to 1974 revenues more than doubled from 
$143,890,000 to $299,514,000, net income from op¬ 
erations almost doubled from $5,570,000 to 
$10,589,000, and shareholders’ equity more than 
doubled from $29,316,000 to $73,071,000, as cfe 
per share book value from $5.55 to $13.29. All this 


growth was shared with stockholders The current 
annual dividend rateof 44e pershareis3 5timesthe 
12.8C paid in 1968. 


Taking into consideration that 1970 was a year 
of recession and 1973 was a down year for us (as 
reviewed in our 1973 annual report), the five-year 
period was all the more impressive. 



Edward E. Lane 
Financial Vice President 


January 27, 1975 
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Questions And Answers 


Management is visited each year by many fi¬ 
nancial analysts. In keeping with our policy of more 
complete disclosure to stockholders, we repeat here 
some of the more interesting questions and answers 
from such recent visits. 


Q - With liquidity so much on everyone’s mind, 
how does General Cinema measure up? 

A - Fortunately, General Cinema does not have the 
usual assortment of corporate liquidity problems! 
We have virtually no receivables beyond very cur¬ 
rent accounts. The movie business is a cash busi¬ 
ness and at least 35% of soft drink sales are cash 
sales with the balance 30-day accounts, mostly 
major food chains. Our inventory consists almost 
entirely of soft drinks ready to deliver and current 
materials and supplies, and relative to sales is very 
small. We maintain no large stockpiles of containers 
or ingredients. The company could operate with at 
least $10 million excess of current liabilities over 
current assets and still meet every obligation and 
take every discount" available. Coverage of fixed 
charges (rent and interest) is greater than 2 to 1. No 
additional financing is necessary to carry on our 
continuing internal growth. We believe, furthermore, 
that the company could break even on a cash basis 
if revenues were to decline as much as 25%. 


Q - What wiil be the effect of a slowdown in resi¬ 
dential and shopping center development for the 
Theatre Division over the next few years? 

A - Many 1975 theatres are already open or nearing 
completion. A slowdown in shopping center de¬ 
velopment might reduce the number of theatres 
General Cinema could add in new locations in 1976 
and 1977, but we would be able to supplement new 
locations with an acceleration of our conversion 
program to multi-theatre operations. Moreover, 
since we are now averaging nearly three theatres 
per new location, only about 25 new major shopping 
center locations could fulfill our annual objectives for 
new theatre construction. 


Q - We notice that you continue to phase out 
drive-in theatres. What was their impact on this 
past year’s operations? 


A - Revenues and operating profits from drive-in 
theatres have been declining for several years, re¬ 
flecting a change in consumer habits. Drive-in re¬ 
venues now represent less than 3% of total volume 
and generate only a modest profit. Drive-ins are no 
longer an important part of our business and the 
company is continuing to phase them out as profita¬ 
ble alternative uses for the land, which has a market 
value many times our cost, are developed. 


Q - Discuss the trend of per capita theatre con¬ 
cession revenues. 

A - Per capita concession revenues continue to in¬ 
crease as they have for a number of years. They 
actually accelerated during the latter half of the fiscal 
year when required price increases were instituted 
and we began to see the results of our marketing 
emphasis on larget-size concession items. Per 
capita sales, now'running above 35C, increased 14% 
during the year. 


Q - Aren’t the demographic projections for the 
U.S. population moving against you, both in the 
soft drink and theatre business, with lesser num¬ 
bers of teenagers and greater numbers of 20 to 40 
year-olds? 

A - We take comfort in the firmly established habits 
that young people carry over to middle age. The 
Pepsi Generation just doesn't disappear at age 20. 
Nor does the Pepsi drinker stop drinking Pepsi at 20 
or 30 or 40. He may drink less but he ordinarily never 
loses the habit. Correspondingly, the teenager 
doesn’t stop going to the movies as he grows older. 
He may go less often — or indeed he may go more 
often — as he matures, but he carries the movie¬ 
going habit with him into old age. So, as new teena¬ 
gers appear to make up the new Pepsi and movie¬ 
going generation, they are added to their predeces¬ 
sors, and our markets continue to expand. Consider 
also that a growth rate of only 5% in per capita 
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consumption would be reflected in very profitable 
results for the soft drink bottlers and the return to 
general entertainment movies from message films 
has also broadened the market for ou r theatre opera¬ 
tions. 


Q - Has there been any shift in the mix of bever¬ 
age packages in the fast year or two and what is 
the significance of this shift? 

A - Until the last few months, most of the growth in 
beverage sales was attributable to cans More re¬ 
cently, however, we have noted a decline in the 
growth of cans and increasing sales of returnables 
and large size non-returnable bottles, as consumers 
seek out more economical packages. Our well- 
equipped production facilities are able to produce 
returnables, non-returnables and cans in almost all 
popular siiprjand we should not be adversely af¬ 
fected by any shift in the mix of packages. We prefer 
to see the trend to returnables continue because 
they offer the consumer the greatest value, they 
compete favorably with private labels, are the least 
destructive ecologically, and are a very profitable 
package for us 


Q - Beverage Division operating profits are up 
substantially. How much of the increase was the 
result of favorable sugar purchases? 

A - Our aggregate sugar costs during 1974 almost 
doubled over the prior year on a modest increase in 
volume. We were able to successfully pass this and 
other increased costs on to the consumer in the form 
of price increases If we had not made some favora¬ 
ble sugarpycdhasesvi'e would have had to increase 
prices faster — which may or may not have affected 
volume and, of course, profits. It is therefore impos¬ 
sible to give a quantitative answer to the question. 


Q - SVlany companies are switching to last-in, 
first-out (LIFO) inventory accounting from first- 


in, first-out (FIFO). Has General Cinema consid¬ 
ered making a change? 

A - Yes, we and our auditors have examined the 
situation. As differentiated from a manufacturing 
company, our inventories are relatively small, about 
5% of total assets, and turn over many times a year. 
The majority of this inventory is in finished goods, 
primarily in the Beverage Division, the cost of which 
is tied closely to the price of sugar which may fluc¬ 
tuate dramatically. As a result, under FIFO account¬ 
ing our cost of sales, profits and inventories are not 
materially over- or under-stated, as could be the 
case using LIFO. 

Q - What is the long-term strategy behind Gen¬ 
era! Cinema’s efforts towards diversification? 

A - We regard the Beverage Division as being fi¬ 
nancially self-sustaining and having the ability to pay 
back all of the long-term debt added for its acquisi¬ 
tion in recent years. The future cash flow from the 
Theatre Division will be greater than we would ex¬ 
pect to employ in theatre expansion. It will be availa¬ 
ble for possible diversification into new growth areas 
complementary to our present activities and within 
our management capabilities. 

Q - Is General Cinema’s profit growth slowing 
down? Is it just another mature growth com¬ 
pany? 

A - Emphatically no! We have only an 8% share of 
the theatre market and anticipate continuing addi¬ 
tions of profitable new theatres for years to come. We 
also expect improving margins, occasional bever¬ 
age acquisitions, and future diversification into re¬ 
lated growth activities. 
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Genera! Cinema Corporation and Subsidiaries 
Consolidated Balance Sheet 
October 31, 1974 and 1973 


ASSETS 1974 

Current Assets 

Cash. $ 11,102,000 

Notes and accounts receivable - Trade 
Net of allowance for doubtful accounts of 

3332,000 in 1974 and $265,000 in 1973 . 10,243,000 

Sundry deposits and receivables. 7,525,000 

Inventory - (Note 2) . 10,623,000 

Other current assets . 1,322,000 


41,315,000 


investments and Advances 

Unconsolidated affiliated companies - 


At underlying book value . 1,112,000 

Radio stations - At cost (Note 3) . 8,635,000 

Television station - At cost (Note 4) . 6,346,000 


16,143,000 


Property, Plant and Equipment - At Cost 

Net of accumulated depreciation and amortization 
(Notes 5 and 7) . 82,414,000 


Other Asseis (Note 6) 


23,093,000 


Franchises, Trademarks and Goodwill 

Principally beverage franchises . 30,243,000 


$193,208,000 


1973 


$ 11,057,000 


8,896,000 

5,690,000 

7,349,000 

2,540,000 

35,532,000 


985,000 

7,676,000 


8,661,000 


76,215,000 


23,205,000 


35,386,000 


$178,999,000 
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LIABILITIES 


1974 


1973 


Current Liabilities 


Long-term liabilities - Due within one year. 

Accounts payable. 

Taxes payable . 

$ 7,660,000 
24,937,000 
4,926,000 

$ 3,453,000 
26,177,000 
1,731,000 


37,523,000 

31,361,000 

Deferred Federal Income Taxes. 

2,703,000 

1,874,000 

Long-term Liabilities (Note 7) 

Long-term debt . 

Subordinated debt. 

62,698,000 

17,213,000 

63,404,000 

18,092,000 


79,911,000 

81,496,000 


120,137,000 

114,731,000 

Commitments and Contingencies (Note 9) 



SHAREHOLDERS’ EQUITY (Note 8) 



Preferred Stock — $1.00 Par Value 

Authorized and unissued 1,000,000 shares. 

- 

- 

Common Stock — $1.00 Par Value 

Authorized — 7,500,000 shares. 

Issued — 5,589,247 shares. 

5,589,000 

5,589,000 

Additional Paid-in Capital . 

11,966,000 

11,966,000 

Retained Earnings . 

58,300,000 

49,497,000 


75,855,000 

67,052,000 

Less: Treasury stock - At cost - 91,439 shares 

2,784,000 

2,784,000 


73,071,000 

64,268,000 

$193,208,000 

$178,999,000 
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General Cinema Corporation and Subsidiaries 
Consolidated Statement of Income 
Years Ended October 31, 1974 and 1973 


1974 


Revenues. $299,514,000 


Costs and Expenses 

Film, cost of sales, payroll and other costs . 183,071,090 

Operating and administrative . 46,772,000 

Selling and distributing . 31,193,000 

Interest - Net . 7,079,000 

Depreciation and amortization . 12,887,000 

281,002,000 

Income Before Federal Income Taxes . 18,512,000 

Provision for Federal Income Taxes . 7,923,000 

Income Before Extraordinary Item . 10,589,000 

Tax reduction attributable to tax carryovers . 468,000 

Net Income . $ 11,057,000 


Income Per Share of Common Stock and 
Common Stock Equivalent (Note 8) 


Income before extraordinary item . $1.93 

Extraordinary item . .08 

Net income . $2.01 


14 


1973* 

$244,877,000 

143,235,000 

40,127,000 

28,059,000 

5,893,000 

12,367,000 

229,681,000 

15,196,000 
6,350,000 
8,846,000 
596,000 
$ 9,442,000 


$1.58 

.11 

$1,69 
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Genera! Cinema Corporation and Subsidiaries 

Divisional Statement of income 

Years Ended October 31, 1974 and 1973 


Theatre Division Beverage Division 



1974 

1973* 

1974 

1973* 

Revenues . 

. $142,873,000 

$117,121,000 

$156,641,000 

$127,756,000 

Costs and Expenses 

Film, cost of sales, payroll and other costs .. 

85,820,000 

66,811,000 

97,251,000 

76,424,000 

Operating and administrative . 

38,746,000 

32,920,000 

8,023,000 

7,207,000 

Selling and distributing . 

— 

— 

31,193,000 

28,059,000 

Interest - Net . 

3,352,000 

2,860,000 

3,727,000 

3,033,000 

Depreciation and amortization . 

4,569,000 

4,361,000 

8,318,000 

8,006,000 


132,487,000 

106,952,000 

148,515,000 

122,729,000 

Income Before Federal Income Taxes. 

10,386,000 

10,169,000 

8,126,000 

5,027,000 

Provision for Federal Income Taxes. 

4,399,000 

4,376,000 

3,524,000 

1,974,000 

Income Before Extraordinary Item. 

$ 5,987,000 

$ 5,793,000 

$ 4,602,000 

$ 3,053,000 


Consolidated Statement of Retained Earnings 
Years Ended October 31, 1974 and 1973 

Retained Earnings - Beginning of Year. 

Net income for the year . 


1974 1973 

$ 49,497,000 $ 41,834,000 
11,057,000 9,442,000 


Cash dividends paid: 

1974 - $.41 per share .. ( 2,254,000) 

1973 - $.34 per share . .. ( 1,779,000 ) 


Retained Earnings - End of Year 


$ 58,300,000 $ 49,497,000 
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Genera! Cinema Corporation and Subsidiaries 
Consoiidated Statement of Changes in Financial Fosition 


Years Ended October 31, 1974 and 1973 

Sources of Working Capital 

1974 

1973 

Income from operations. 

Add: Expenses not requiring an outlay of 
working capital during the period — 

. $10,589,000 

$ 8,846,000 

Depreciation and amortization . 

. 12,887,000 

12,367,000 

Amortization of intangible assets . 

. 401,000 

580,000 

Deferred Federal income taxes . 

. 391,000 

335,000 

Less: Equity in net income of unconsolidated 

24,268,000 

22,128,000 

affiliated companies . 

. 307,000 

226,000 

Gains on sales of land and leases. 

. — 

500,000 


307,000 

726,000 

Working capital provided from operations. 

. 23,961,000 

21,402,000 

Tax reduction attributable to tax carryovers . 

Working capital provided from operations and 

. 468,000 

596,000 

extraordinary item . 

. 24,429,000 

21,998,000 

Net borrowings under revolving line of credit. 

. 9,000,000 

1,500,000 

Sale of common stock. 

. ' — 

118,000 

Proceeds from sale of land, leases and equipment 



(Net of nonworking capital consideration in 1973) 

. 915,000 

6,754,000 

Other items . 

. 491,000 

303,000 

Uses of Working Capital 

Purchase of property, plant and equipment - Net 

34,835,000 

30,673,000 

New locations and/or acquisitions. 

. 10,547,000 

10,141,000 

Existing locations or facilities. 

. 9,561,000 

10,584,000 

Purchase of franchises, trademarks and goodwill ... 

. — 

1,165,000 

Net decrease in long-term liabilities. 

. 9,578,000 

5,796,000 

Loans to furniture stores. 

. 1,200,000 

— 

Net increase in investments and advances. 

. 1,800,000 

3,436,000 

Cash dividends. 

. 2,254,000 

1,779,000 

Leasehold cost . 

. 474,000 

949,000 


35,214,000 

33,850,000 

Decrease in Working Capital. 

. ($ 379,000) 

($ 3,177,000) 

Analysis of Changes in Working Capita! - 
Current Assets 

Increase (Decrease) 


Cash. 

. $ 45,000 

$ 2,236,000 

Short-term investments . 

Notes and accounts receivable - Trade 

— 

( 4,295,000) 

Net of allowance for doubtful accounts. 

. 1,347,000 

1,483,000 

Sundry deposits and receivables. 

. 1,835,000 

( 427,000) 

Inventory . 

. 3,274,000 

165,000 

Other current assets . 

. ( 718,000) 

521,000 

Current Liabilities 

5,783,000 

( 317,000) 

Long-term liabilities - Due within one year. 

. ( 4,207,000) 

4,543,000 

Accounts payable. 

. 1,240,000 

( 8,030,000) 

Taxes payable . 

. ( 3,195,000) 

627,000 


( 6,162,000) 

( 2,860,000) 

Decrease in Working Capital. 

. ($ 379,000) 

($ 3,177,000) 
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Notes to the Consolidated Financial ucts. The franchisors have Stated that they intend to defend 

Statements their bottling franchise agreements. 


1. SUMMARY OF SJGN1FICANT ACCOUNTING 
POLICIES 

Principles of Consolidation. All wholly owned subsidiaries 
are included in the consolidated financial statements. All 
intercompany accounts and transactions have been elimi¬ 
nated. A majority-owned television corporation (previously 
consolidated) is carried at cost. Affiliated companies in 
which the Company owns 50% of the outstanding common 
stock have not been consolidated. The investment therein is 
stated at the underlying book value 


inventory. Inventory is stated at the lower of cost or market. 
Cost is determined by the first-in, first-out method. Market 
represents the lower of replacement costs or estimated net 
realizable value. 

Depreciation and Amortization. The provision for deprecia¬ 
tion and amortization has been calculated on the straight-line 
method based upon the following estimated useful lives of 


the assets: 

Buildings and improvements. 20-50 years 

Leasehold improvements ...Lesser of lease life or asset life 

Equipment and fixtures.6-20 years 

Delivery trucks and vending machines.3-8 years 

Returnable bottles and cases .3-4 years 


Unamortized Debt Discount and Expense. Unamortized 
debt discount and expense is being amortized over the 
terms of the applicable debt ranging up to fifteen years. 


Unamortized Leasehold Expense. Unamortized leasehold 
expense consists primarily of the amounts paid to acquire 
theatre leases. These expenses are amortized over the lease 
lives ranging up to thirty-three years. 


Franchises, Trademarks and Goodwill. Franchises, 
trademarks and goodwill generally are not being amortized, 
as management considers their value to be of a permanent 
nature. Management reviews these costs on a periodic 
basis, and an amortization program will be established if 
future events make such amortization appropriate. 

In accordance with promulgated accounting principles relat¬ 
ing to acquisitions subsequent to October 31, 1970, fran¬ 
chises, trademarks and goodwill in the amountof $1,902,000 
are being amortized by charges to income computed on the 
straight-line bafffiprimarily over forty years. The amortization 
amounted to $54,000 in 1974 and $181,000 in 1973. 
During 1971, the Federal Trade Commission issued com¬ 
plaints against seven major soft-drink companies, including 
three franchisors of the Company, and has proposed orders 
which would prohibit the franchisors from attempting to en¬ 
force territorial and other restrictions in the sale of their prod- 


Federal Income Taxes. 

Consolidated Return. The Company and its sub¬ 
sidiaries file a consolidated Federal income tax return. 

Investment Tax Credits. Investment credits are ac¬ 
counted for on the flow-through method whereby the benefit 
is reflected currently. Investment tax credits applied to re¬ 
duce the provision for Federal income taxes were $740,000 
in 1974 and $813,000 in 1973. 

Deferred Federal Income Taxes. Depreciation is com¬ 
puted on the straight-line method for financial reporting and 
on an accelerated method, where practicable, for Federal 
income tax purposes. The tax credits applicable to the in¬ 
creased depreciation taken for Federal income tax purposes 
are reflected on the consolidated balance sheet as "De¬ 
ferred Federal Income Taxes” The provision for Federal 
income taxes in the consolidated statement of income in¬ 
cludes deferred income taxes of $391,000 in 1974 and 
$335,000 in 1973. 


2. INVENTORY 


Finished products 

Materials and manufacturing supplies 

Returnable bottles and cases (a) 

Refreshment facility inventories 

S 4.626,000 s 2.824,000 
3,937,000 2,914.000 

992,000 895,000 

1,068,000 716.000 


$10,623,000 $ 7,349,000 

(a) Two beverage plants, acquired in 1973, inventory re¬ 
turnable bottles and cases, both in plant and in trade, at 
established deposit prices. Bottles and cases for all 
other beverage plants are included in property, plant 
and equipment - See Note 5. 

3. INVESTMENTS AND ADVANCES • 
AT COST 

■ RADIO STATIONS - 

This is composed of: 

1974 1973 

Convertible 8% preferred stock 

S 250.000 $ 250.000 

To, 1«fabov# pr!meT eS ' 

8,435,000 7,426,000 


$8,685,000 $7,676,000 


If the preferred stock were converted, it would result in the 
ownership of 80% of the outstanding common stock of the 
corporations. However, such conversion has not been re¬ 
quested. The Company has guaranteed obligations of these 
radio stations at October 31, 1974, in the approximate 
amount of $253,000. 
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At October 31/f§if4, the Company has $2,134,000 invested 
in convertible preferred stock and notes of a corporation 
which acquired an FM station in Chicago. Approval of 
license transfer and proposed pragjgttirning change has 
been delayed pending further court review or administrative 
proceedings before the Federal Communications Commis¬ 
sion. 


4. INVESTMENT AND ADVANCES - TELEVISION 
STATION - AT COST 

The Company has an investment in common stock and loans 
to a 96.5%-owned corporation that was previously ac¬ 
counted for as a company in the developmental stage. Dur¬ 
ing the year, the Company initiated efforts to dispose of this 
asset, and accordingly the investment and advances therein 
are reflected at cost at October 31, 1974. 


5. PROPERTY, PLANT AND EQUIPMENT - AT COST 


This is composed of: 



1974 

$ 4,176.000 
7,777,000 
37,108,000 
36,870,000 
23,552,000 
19,393,000 

128,876,000 


46,462.000 



1973 

$ 4,773,000 

3P13P000 

34,325,000 

20,538.000 

116,977,000 

40,762.000 

576,215,000 


Assets with a book value of approximately $5,310,000 in 
1974 and $6,870,000 in 1973 have been pledged to col¬ 
lateralize indebtedness 


6. OTHER ASSETS 

Other assets are composed of: 


Due after one year 

Subordinated notes - Furniture stores (Note 9) 


1974 1973 

313,842,000 $14,334,000 

6,535,000 6,259,000 

1,500,000 300,000 

1,216,000 2,312,000 

S23.093,0 00 323,205,000 


(a) Amortization of leasehold expense is included in depre¬ 
ciation and amortization and amounted to $948,000 in 
1974 and $1,207,000 in 1973. 


Leaseholds with a book value of approximately 
$4,300,000 at October 31, 1974 have been pledged to 
collateralize notes payable. 


7. LONG-TERM LIABILITIES 

are com- 


537,000,000 

18,092,000 

17,828.000 


2.409.000 
2.216,000 
3,951,000 

S79.911,000 581. 496,000 

(a) The revolving credit agreement dated October 6, 1971 
between the Company and several banks provides a 
maximum amount of credit of $55,000,000. The max¬ 
imum amount of borrowing during the year was 
$47,000,000. Outstanding loans carry an annual interest 
rate of Vz% above prime rate through November 15, 
1976, and thereafter an annual rate of %% above prime. 
The Company has agreed to maintain a compensating 
cash balance of 20% of the outstanding loans and to pay 
a commitment fee at an annual rate of Vz% of the unused 
line of credit. 

(b) Pursuant to ihe agreement dated January 31, 1969, 
under which the Company’s Senior Subordinated Notes 
were issued, the Company also issued stock purchase 
warrants for the purchase of up to 225,000 shares of its 
common stock. These notes are subordinated to the 
notes issued under the revolving line of credit. The face 
amount of the notes is reflected net of unamortized dis¬ 
count of $1,487,000 in 1974 and $1,908,000 in 1973. 

See note 8 for restriction on the payment of dividends and 
description of warrants. 

The aggregate maturities of all lo : ng4®t(h:liabilities during 
each of the next fiv^parsand thereafter are as follows'1975- 
$7,660,000, 1976-$6,575,000, 1977 - $12,912,000: 1978- 
$12,718,000, 1979 - $12,609,000: thereafter - $35,097,000. 


Long-term liabilities, excluding current maturities, 
posed of the following: 


1975-1983 

1975-1987 


Collaleraliz 
Real estal 
Equipmer 


8. SHAREHOLDERS’ EQUITY 


Common Stock and Additional Paid-In Capital. A sum¬ 
mary of the changes in common stock and additional paid-in 
capital is as follows: 

Common Stock Additional 

$1 00 Par Value Paid-In 



5.584,122 
5,125 


Amount 

$5,584,000 

5,000 


Capital 

$11,922,000 

46.000 




( 2.000) 


Balance-October 31, 1973 

and 1974 5,589.247 $5,589,000 S11,966.000 


Reproduced with permission of the copyright owner. Further reproduction prohibited without permission. 




Treasury Stock. A summary of the activity in treasury stock 
is as follows: 



Common Stock Options and Warrants. The Company’s 
qualified stock option plan expired on February 28, 1974. 

Stock options presently outstanding were granted at prices 
varying from SI 0.38 to $38.38 per share and are exercisable 
in equal annual installments over a period of five years from 
the date of grant with the right of cumulation. 

Changes in the outstanding options are summarized below: 



Options outstanding - End of year 72.950 70,442 


Outstanding at October 31,1974 are 225,000 warrants sold 
by the Company during 1969 in connection with the private 
placement of debt in the amount of $20,000,000. These 
warrants are exercisable until January 31,1979 at $14.67 per 
share. 

There are 297,950 common shares reserved for issuance 
upon the exercise of stock options and warrants at 
October 31, 1974. 

Restriction on Payment of Dividends. Among other restric¬ 
tions, certain loan agreements include limitations on the re¬ 
demption of the Company's capital stock and the payment of 
dividends other than stock dividends. At October 31,1974, 
approximately $9,730,000 of consolidated retained earnings 
were available for dividends. 

Income Per Share of Common Stock and Common Stock 
Equivalent. Income per share is based upon 5,497,808 
shares in 1974 and 5,593,384 shares in 1973, the weighted 
average number of common shares and common share 
equivalents outstanding during each year, assuming that 
proceeds from the exercise of warrants and options would 
be used to purchase common stock. 

Income per share of common stock and common stock 
equivalent assuming full dilution has not been presented for 

1973 because the dilutive effect was not material and for 

1974 because the common stock equivalents are anti¬ 
dilutive. 


9. COMMITMENTS AND CONTINGENCIES 

Leases. The Company’s long-term leases generally provide 
that the Company will pay real estate taxes and other ex¬ 
penses and, in certain. ©Sises, additional rentals based on 
revenue. The rent expense consists of: 



The leases in effect at October 31, 1974 are primarily real 
estate leases and provide for minimum annual rentals of 
$16,100,000. Unless theCompany exercises its renewal op¬ 
tions, the leases will ex$jfte as foll^iS: 

1975 . SI 73.000 1980-1984 SI,241,000 

1976 . ... 406,000 1985-1989 . . . 5,796.000 

1977. . .595,000 1990-1994, . .5,441,000 

1978 . . ... 196,000 Subsequent 1,805,000 

1979 . 447,000 

Noncapitalized Financing Leases. Some of the Company's 
leases for property and equipment are financing leases, as 
defined by Accounting Series Release No. 147 issued by the 
Securities and Exchange Commission. Information concern¬ 
ing these leases is as follows: 

1. Rent expense consisting principally of basic rent pay¬ 
ments was $2,559,000 in 1974 and $1,751,000 in 1973. 

2. These leases are primarily for beverage bottling plants 
and major bottling equipment. They provide for minimum 
annual rentals of S2,198,000 and, unless the Company 
exercises its renewal options, will expire as follows: 



3. The present value of the minimum iease commitments 
based upon a weighted average interest rate of 7.8% , 
was approximately $19,200,000 at October 31, 1974 and 
$18,700,000 at October 31, 1973. 

4. The Company has options to purchase most of the prop¬ 
erty subject to these leases. The first year a purchase 
option may be exercised is 1979. 

5. If these leases were capitalized, related assets were 
amortized on a straight-line basis and interest cost was 
accrued on the basis of the outstanding lease liability, the 
impact on net income would be less than three percent of 
the average net income for the most recent three years. 

Pension Plans. The Company has several noncontributory 
retirement plans for certain employees not covered by other 
plans. For these pension plans the charge against income for 
1974 and 1973 was $488,000 and $348,000 respectively. 
The estimated liability for past service is approximately 
$2,726,000 and is being funded over periods ranging up to 
thirty years. 
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The fund assets exceed the value of the actuarially com¬ 
puted vested benefits except for one plan where the actuari¬ 
ally computed vested benefits exceed the assets of the plan 
by $1,445,000. 

Incentive Share Plan. Pursuant to an Incentive Share Plan 
adopted by the Board of Directors and approved by the 
shareholders, the Company has provided a charge against 
income of $238,000 in 1974 and of $35,000 in 1973. Up to 
fifty percent is payable in cash, and the balance will be 
credited to an Equivalent Share Unit Account for the em¬ 
ployees' benefit to be redeemed after three years at the rate 
of 20% per year. Management is not contemplating the use 
of this Incentive Share Plan in fiscal 1975. 

Guaranty and Pledge. In connection with a 1969 agreement 
concerning the sale and leaseback of four beverage plants, 
the Company guaranteed notes payable of the lessor in the 
amount of $3,000,000'and pledged the common stock of 
three beverage subsidiaries to collateralize the lease. 

Furniture Operations. In September 1972, General Cinema 
entered into an agreement to finance the development of a 
chain of retail furniture warehouse stores. The initial invest¬ 
ment in the first store was $500,000 through the purchase of 
$300,000 of subordinated notes convertible into 70% of the 


equity of the common stock of the Company and $200,000 of 
nonconvertible subordinated notes. 

The agreement initially contemplates the financing of five 
stores and, if certain conditions are met, five additional 
stores. The Company has agreed to provide financing 
through loans of up to $500,000 for each new location and to 
make available working capital and to guarantee leases 
where necessary. Each additional location is to be operated 
as a wholly owned subsidiary of the first corporation, and 
their stock and notes are to be pledged to collateralize the 
loans. At October 31, 1974, three stores have opened, and 
the Company has loaned an additional $1,000,000 and 
guaranteed long-term leases with minimum annual rent of 
$608,000 (including a lease for one store not yet opened) 
and has guaranteed liabilities in the amount of $1,274,000. 

If the results of operations meet or exceed certain projec¬ 
tions, the Company will have an obligation to convert its 
notes and eventually to purchase the balance of the out¬ 
standing common stock. 

Acquisition. The Company has agreed to acquire the fran¬ 
chise rights for the sale of Dr Pepper in the Atlanta, Georgia 
area. The consideration to be paid is $1,000,000, subject to 
an upward or downward adjustment depending on future 
case sales of the Company’s product. 


Securities and Exchange Commission Form 10-K is available upon written request to the Company. 


Auditors’ Report 

BOARD OF DIRECTORS AND SHAREHOLDERS 
GENERAL CINEMA CORPORATION 

We have examined the consolidated balance sheet 
of GENERAL CINEMA CORPORATION AND SUB¬ 
SIDIARIES at October 31,1974 and 1973 and the related 
consolidated statements of income, retained earnings 
and changes in financial position for the years then 
ended. Our examination was made in accordance with 
generally accepted auditing standards and accordingly 
included such tests of the accounting records and such 
other auditing procedures as we considered necessary in 
the circumstances. 


In our opinion, these financial statements present 
fairly the consolidated financial position of GENERAL 
CINEMA CORPORATION AND SUBSIDIARIES at Oc¬ 
tober 31, 1974 and 1973 and the consolidated results of 
their operations and the changes in financial position for 
the years then ended, in conformity with generally ac¬ 
cepted accounting principles applied on a consistent 
basis. 

J. K. Lasser & Company 

Boston, Massachusetts 
December 31, 1974 


General Cinema Corporation is an Equal Opportunity Employer. 
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General Cinema Corporation 
Theatre Units 

As of December 31, 1974 


© Indoor Theatres 
© Drive-in Theatres 

O Theatres Under Construction and Proposed 


® ® O 

Arizona 
Arkansas 
California 
Colorado 
Connecticut 
District of Columbia 
Florida 
Georgia 
Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 



© 

@ 

0 

Missouri 

9 

1 

5 

Nebraska 


2 


Nevada 

2 



New Hampshire 

4 


1 

New Jersey 

31 

7 


New Mexico 

1 


3 

New York 

25 

4 

7 

North Carolina 

4 


6 

Ohio 

34 

1 

10 

Oklahoma 

3 

2 


Pennsylvania 

25 

1 


Rhode Island 

4 


4 

South Carolina 

2 



Tennessee 

6 



Texas 

50 


12 

Virginia 

5 


8 

Washington 

11 



West Virginia 

2 



Wisconsin 

14 

1 


Totals 

528 

35 

143 



General Cinema Corporation 
Beverage Units 

As of December 31, 1974 


© Bottling and/or Canning Facilities 
© Distribution Centers 


The population of our franchise areas (excluding 
Houston, Texas which services a number of states) 


is about 14,000,000. These areas are served by 21 

California 

1 


production/distribution facilities, and 19 additional 

Florida 

3 

4 

distribution centers. The plants total approximately 

Georgia 

3 

2 

1,650,000 square feet and have a daily capacity of 

Indiana 

2 

2 

370,000 cases (24 eight-ounce units) for a single 

North Carolina 

3 

4 

8-hour shift, equal to an annual capacity of about 

Ohio 

5 

2 

88,800,000 cases for one shift. 

Texas 

1 



Virginia 

West Virginia 

2 

1 

5 


Totals 

21 

19 
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